


“It was the best of times, it was the worst of times, it was the age of

wisdom, it was the age of foolishness, it was the epoch of belief, it was

the epoch of incredulity, it was the season of light, it was the seaso of
darkness, it was the spring of hope, it was the winter of despair.”

— Charles Dickens, A Tale of Two Cities







~ Suprasaturatia: Fiecare brand
_ vorbeste. Toata lumea posteaza.
Nimeni nu mai asculta.
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- “We've never spent more on advertising.
It's never done less for us”




- si cand reusestl sa ‘
tefacivazut, ~
dureaza 5 mlnute




 AICONCURENT
'DINTOATE
DIRECTIILE

Competitia nu mai e doar pe produs. Este pe timp,
atentie, energie emotionala. Concurezi cu un meme, cu o
- stire,cuun mfluencer Si cu 0 poveste personala -




Si nresmne
‘mare pe ROI
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CMOs face the highest turnover rate in the C-suite




‘iar cand credeal
castiire ullle

‘Jocului,ele
ocmai s-au
schlmbat
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'ASTEPTARILE
'SUNT URIASE

- | | | Creativitate,

§ - performants, etic3,
3 & ~ impact social...
s ~acelasi timp.
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Aste pta rea este
caoameniisa
lucrezein rltmul
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imposibili. Campaniile
trebuie facute ,ieri” si
lansate maine




DOAR CA OAME
SE ARD si
se golesc

~ Marketerii, creatorii, publicul — toti suntem
intr-un burnout subtil.







TRAIM UN
MOMENT
ISTORIC




_ suntem
“generatia
care pune
bazele
schlmbarll
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AI-uI nu doar fura
|oburt.
e cere oamenllor si

devma ma: ouni.




g i Comunicatorii
5 iy buni sunt intr-o
invatare

continua




NU ESTE USOR PENTRU
OAMENII CARE
LUCREAZA IN
COMUNICARE ASTAZ




ESTE ERA
PRESIUNII
FARA
PRECEDENT




DARIN EGALA

"% MASURAERA.

A2 1 OPORTUNITATILOR
7 FARA PRECEDENT




CUM SA NE FIE
MAIUSOR? .




'ACCEPTA
RITMUL

Cel care se Iupta cu ritmul raman epuizati
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JA-TITIMP DE
GANDIRE

Cei care nu-si iau timp sa gandeasca, vor lucra
mereu la campaniile altora




JA-TITIMPDE
SARBATORIT (/-




 GASESTE ECHILIBRUL
 INTRE VITEZA SI SENS

Pune in echilibru sprinturile tactlce cu maratoanele strategice.




CAUTA IDEI
CAREAU
CINSIGHT UMAN
NUDOAR
“TRENDURIC




In era Al, emotia
‘autentica vaficel
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Cineintelege si
gestioneazaacest
moment... scrie regulile
jocului de maine.




Multumesc ©




